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FORWARD-LOOKING STATEMENTS

Statements in this presentation that are not historical facts are forward-looking statements, within the meaning of the Private Securities Litigation Reform Act of 1995 and involve risks and/or uncertainties, 

including those described in the Company's public filings with the Securities and Exchange Commission. The Company has based forward-looking statements on management’s current expectations and 

assumptions and not on historical facts. Examples of these statements include, but are not limited to, the Company’s expectations related to its financial outlook (including expectations regarding its liquidity 

position, capital expenditures, cash taxes, interest expense and corporate expense); expectations regarding the impact of macroeconomic trends on the Company’s business; the Company’s ability to 

execute on its strategic pillars and return value to shareholders (including the timing and amount of any share repurchases); the impact of cybersecurity incidents, including the Company’s September 2023 

cybersecurity issue, the Company's expectations regarding any benefits expected to be received from the Company's recent transactions, including the long-term license agreement with Marriott 

International; expectations regarding the development of an integrated resort in Japan and in New York; the positioning of BetMGM as a leader in sports betting and iGaming (including BetMGM’s expected 

growth in new and existing jurisdictions and projected market share and profitability); and the expansion of LeoVegas and the MGM digital brand. These forward-looking statements involve a number of risks 

and uncertainties. Among the important factors that could cause actual results to differ materially from those indicated in such forward-looking statements include the effects of economic and other 

conditions in the markets in which the Company operates and competition with other destination travel locations throughout the United States and the world, the design, timing and costs of expansion 

projects, risks relating to international operations, permits, licenses, financings, approvals and other contingencies in connection with growth in new or existing jurisdictions and additional risks and uncertainties 

described in the Company’s Form 10-K, Form 10-Q and Form 8-K reports (including all amendments to those reports). In providing forward-looking statements, the Company is not undertaking any duty or 

obligation to update these statements publicly as a result of new information, future events or otherwise, except as required by law. If the Company updates one or more forward-looking statements, no 

inference should be drawn that it will make additional updates with respect to those other forward-looking statements.

MARKET AND INDUSTRY DATA
This presentation also contains estimates and information concerning the Company’s industry that are based on industry publications, reports and peer company public filings. This information involves a 

number of assumptions and limitations, and you are cautioned not to rely on or give undue weight to this information. The Company has not independently verified the accuracy or completeness of the data 

contained in these industry publications, reports or filings. The industry in which we operate is subject to a high degree of uncertainty and risk due to a variety of factors, including those described in the “Risk 

Factors” section of the Company’s public filings with the SEC. Third party logos and brands included in this presentation are the property of their respective owners and are included for informational purposes 

only. 

NOTE REGARDING PRESENTATION OF NON -GAAP F INANCIAL MEASURES
This presentation includes certain “non-GAAP financial measures” as defined in Regulation G under the Securities Exchange Act of 1934, as amended. Schedules that reconcile the non-GAAP financial 

measures to the most directly comparable financial measures calculated and presented in accordance with Generally Accepted Accounting Principles in the United States are included herein or in the 

Company’s earnings releases that have been furnished with the SEC and are available on our website at www.mgmresorts.com. 

IMPORTANT NOTE REGARDING BETMGM FINANCIAL AND OTHER INFORMATION
This presentation includes certain financial and other information related to BetMGM and the industry in which BetMGM operates, which is jointly owned by the Company and Entain plc. This information was 

obtained from BetMGM management and while the Company believes such information to be reliable and accurate, the Company has not independently verified it and does not make any representation 

as to its accuracy. BetMGM financial information is not prepared in accordance with GAAP. If BetMGM presented these financial measures in accordance with GAAP, then BetMGM would present the 

revenues associated with its Nevada digital and retail sports betting operations differently, until such time as BetMGM is directly licensed as a Nevada gaming operator. Currently under GAAP, its calculation 

of net revenue would be on a basis net of operating costs, such that the GAAP reported net revenue would be lower than the net revenue reported herein, with net income remaining the same. BetMGM 

projected net revenue from operations and target EBITDA margins are also based on significant assumptions regarding the extension of current market trends in the states where BetMGM currently operates 

as well as assumptions regarding BetMGM’s expansion into new jurisdictions. These assumptions are subject to significant risks and uncertainty and as a result investors are cautioned not to place undue 

reliance on such statements as a prediction of BetMGM’s actual results. See “Forward-looking Statements” above. 
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O U R  S T R A T E G I C  P I L L A R S

STRONG PEOPLE 

AND CULTURE

Recruit, develop and retain the best talent 

Foster a culture of diversity and inclusion 

Invest in the employee experience

OPERATIONAL 

EXCELLENCE

Operating model refinement to diversify business mix, 

maximize operating efficiencies, and expand margins

Enhancement of digital capabilities to strengthen 

customer loyalty

DISCIPLINED CAPITAL 

ALLOCATION TO MAXIMIZE 

SHAREHOLDER VALUE

Pursuit of targeted, attractive ROI opportunities that align 

to the Company’s strategic vision

Focus on shareholder returns

Fortify balance sheet
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OUR VISION: 
TO BE THE WORLD’S 

PREMIER 

GAMING ENTERTAINMENT 

COMPANY

Leverage a customer-centric model reinforced by a 

strong brand and deep customer insights to provide 

unmatched entertainment experiences for our guests 

and drive top-line growth

CUSTOMER-CENTRIC 

MODEL

Innovate our gaming entertainment product to drive 

continued premium offering and competitive 

differentiation. Distribute our product offering to serve the 

broadest total addressable market possible

GAMING 

ENTERTAINMENT
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Online sports betting and iGaming 

operator in 10 jurisdictions in 

Europe and Canada

M G M  R E S O R T S  I S  A N  I N T E R N A T I O N A L  B R A N D

Operator of 18 properties in the 

United States and Macau

Signed Implementation 

Agreement for an integrated 

resort in Japan

Sports betting and iGaming brand 

in 28 North American jurisdictions 

and Carnival Cruises
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Brick and Mortar Properties Digital Markets Future Development
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All-Time 4Q and Full Year Record Las Vegas and MGM China Adjusted Property EBITDAR

Las Vegas Record Driven by F1
✓ Highest hotel revenue generating event ever

✓ MGM Resorts properties are well-positioned to fully benefit from tent pole Las Vegas events

Regional Performance Solid, with Temporary Headwinds
✓ Approximately $60 million of $64 million same-store Adjusted Property EBITDAR decline driven by MGM Grand Detroit and National Harbor, which were impacted by a strike 

and some high end play not returning, respectively

Future Tailwinds to come, Including MGM’s Strategic Relationship with Marriott International that launched in January
✓ Marriott Bonvoy customers can now seamlessly book rooms at select MGM properties in Las Vegas, with 16 brands set to be introduced by the end of Q1

✓ Further return of international baccarat and year over year increase of 100,000+ group room nights with the Mandalay Bay Convention Center remodel

MGM China Achieved Record 4Q and Full Year 
✓ Market share exceeded 16% for the fourth quarter and 15% for the full year 

✓ Main floor win increased 74% over 4Q19

✓ With a strategy to maintain mid teens share and high 20’s margins by:

 - Implementing strategic adjustments to our casino floor and existing room offerings to optimize yield

 - Prioritizing the needs of our mass and premium mass customers

 - Actively driving international tourism

MGM Well Positioned for Long-Term Growth and Value Creation
✓ BetMGM achieved 2H23 profitability and set target for $500m in EBITDA by 2026 

✓ International digital strategy further progressed with the acquisition of Push Gaming and the launch of BetMGM in the UK in 2023

✓ Development Opportunities advanced, with initial ground-breaking in Japan in 4Q23 and continued pursuit of a table games license in New York
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O U R  S T R U C T U R E  S U P P O R T S  O U R  S T R A T E G I C  D I R E C T I O N

6

Long-Term Development

(100% ownership)

(50% ownership of the JV)

(50% ownership1)

(56% ownership)

Mid-Term Organic GrowthEarnings Stability Long-Term Digital Growth

(Strategic Relationship)

9 
properties in Las Vegas with  

over 80% of Adjusted 

Property EBITDAR 

generated from our luxury 

properties  

7 
properties Regionally 

including a few of the 

highest grossing regional 

properties in the US  

Earnings Stability Mid-Term Organic Growth Long-Term Development Long-Term Digital Growth

(100% ownership2)

(100% OpCo ownership)

1. 50% ownership of JV with Entain plc with exclusivity to the US 
2. 100% ownership of BetMGM brand outside of the US and Canada utilizing the technology from LeoVegas 
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1

LPM at The Cosmopolitan
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36.5%
38.2% 38.7%

Margin %

$864 $877 
$836 

Adjusted Property EBITDAR
($'s in US millions)

$2,371 
$2,297 

$2,159 

Net Revenues
($’s in US millions)

Casino and hotel metrics 4Q23 vs. 4Q22 (as reported):

• Casino revenues +6%

– Table games drop +8%; win +44%

– Slot handle -2%

• Hotel revenues +8% 

– Occupancy of 91% was flat

– ADR +14%

– RevPAR +13%

4 Q  2 0 2 3  –  L A S  V E G A S  S T R I P  R E S O R T S  O P E R A T I O N S
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+3% vs 4Q22

+10% vs. 4Q22 (SS)

Casino and hotel metrics 4Q23 vs. 4Q22 (excluding Mirage):

• Casino revenues +11%

– Table games drop +12%; win +48%

– Slot handle +3%

• Hotel revenues +14% 

– Occupancy of 91% was flat

– ADR +12%

– RevPAR +12%

4Q23 4Q22 4Q22 (SS)1 4Q23 4Q22 4Q22 (SS) 4Q23 4Q22 4Q22 (SS)

-1% vs 4Q22

+3% vs. 4Q22 (SS)

-173 bps vs 4Q22

-224 bps vs. 4Q22 (SS)

1. Same-store for 4Q 2022 is actuals less The Mirage
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26.7%

32.2% 31.7%

Margin %                        

$233 

$320 
$297 

Adjusted Property EBITDAR
($'s in US millions)

$873 

$991 
$936 

Net Revenues
($ in US millions)

Gaming metrics 4Q23 vs. 4Q22 (excluding Gold Strike):

• Casino revenues -9%

– Table games drop -20%  

– Slot handle -2%

• MGM Grand Detroit and National Harbor, which were impacted by a Strike and 

some high end play not returning

Gaming and non-gaming metrics 4Q23 vs. 4Q22 (as reported):

• Casino revenues -14%

– Table games drop -24%  

– Slot handle -10%

• Non-gaming revenues -5%

– Room revenues -8%

– Food and beverage revenues -7%

4 Q  2 0 2 3  –  R E G I O N A L  O P E R A T I O N S
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4Q23 4Q22 4Q22 (SS1)

-12% vs 4Q22

-7% vs. 4Q22 (SS)

4Q23 4Q22 4Q22 (SS)

-27% vs 4Q22

-22% vs. 4Q22 (SS)

4Q23 4Q22 4Q22 (SS)

-555 bps vs 4Q22

-507 bps vs. 4Q22 (SS)

1. Same-store for 4Q 2022 is actuals less Gold Strike
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26.7%

25.5%

Margin %

$262 

$185 

Adjusted Property EBITDAR
($ in US millions)

$983 

$727 

NetRevenues
($ in US millions)

4 Q  2 0 2 3  –  M G M  C H I N A
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+42% vs 

4Q19

+126 bps 

vs. 4Q19

4Q23 4Q19 4Q23 4Q19 4Q23 4Q19

• Casino revenues exceeded 4Q19 by 31%

– GGR exceeded 4Q19 by 25%

• Main floor table games drop of $3.8 billion increased 79% vs. 4Q19

– Win of $877 million increased 74% vs. 4Q19

• See Supplemental section for MGM China reported property-level details

Macau Market Recovery Stats:

• 4Q23 GGR recovered to 75% of 4Q19 vs. 69% in 3Q23  

• 4Q23 Visitation recovered to 90% of 4Q19 vs. 84% of 2019 in 3Q23 

– Hong Kong leads recovery at 102%; mainland China at 88% 

with the Guangdong Province at 90%

– Land travel leads inbound recovery at 95%

– Air travel continues to lag with 67% recovery into Macau and 

76% into Hong Kong

Macau Market Source: DICJ Macau GGR and Macau Statistics and Census Service

+35% vs 

4Q19
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36.3%
37.4%

Margin %                        

$3,190 $3,142 

Adjusted Property EBITDAR
($'s in millions)

$8,799 
$8,398 

Net Revenues
($ in US millions)

Casino and hotel metrics 2023 vs. 2022 (as reported):

• Casino revenues +1%

– Table games drop +7%; win +18%

– Slot handle +5%

• Hotel revenues +11% 

– Occupancy of 93% up 392 bps

– ADR +12%

– RevPAR +17%

F Y  2 0 2 3  –  L A S  V E G A S  O P E R A T I O N S
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+5% vs 2022

Casino and hotel metrics 2023 vs. 2022 (excluding The Cosmopolitan and Mirage):

• Casino revenues flat

– Table games drop +8%; win +16%

– Slot handle +8%

• Hotel revenues +14% 

– Occupancy of 92% up 407 bps

– ADR +9%

– RevPAR +14%

+2% vs 2022 -116 bps vs 2022

2023 2022 2023 20222023 2022
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30.9%

33.9%

Margin %

$1,133 

$1,295 

Adjusted Property EBITDAR
($'s in US millions)

$3,670 

$3,816 

Net Revenues
($'s in US  millions)

Gaming metrics 2023 vs. 2022 (excluding Gold Strike):

• Casino revenues -1%

– Table games drop -8%  

– Slot handle +2%

Gaming and non-gaming metrics 2023 vs. 2022 (as reported):

• Casino revenues -7%

– Table games drop -13%  

– Slot handle -5%

• Non-gaming revenues +5%

– Room revenues +4%

– Food and beverage revenues +3%

F Y  2 0 2 3  –  R E G I O N A L  O P E R A T I O N S
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-4% vs 2022 -12% vs 2022 -305 bps vs 2022

2023 2022 2023 20222023 2022
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27.5%

25.3%

Margin %

$867 

$735 

Adjusted Property EBITDAR
($'s in millions)

$3,154 
$2,905 

Net Revenues
($’s in US millions)

F Y  2 0 2 3  –  M G M  C H I N A
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+18% vs 

2019

+220 bps 

vs. 2019

2023 2019 2023 2019 2023 2019

• Casino revenues exceeded 2019 by 7%

– GGR was up 1% vs. 2019

• Main floor table games drop of $12.1 billion increased 47% vs. 2019

– Win of $2.7 billion increased 43% vs. 2019

• See Supplemental section for MGM China reported property-level details

Macau Market Recovery Stats:

• 2023 GGR recovered to 63% of 2019  

• 2023 Visitation recovered to 72% of 2019 

– Hong Kong leads recovery at 98%; mainland China at 68% led 

by the Guangdong Province at 80%

– Land travel leads inbound recovery at 76%

– Air travel recovered 55% of 2019

Macau Market Source: DICJ Macau GGR and Macau Statistics and Census Service

+9% vs 

2019
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M G M  C H I N A ’ S  O U T P E R F O R M A N C E
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9.5%

12.5%

13.7%

15.4%

14.6%
14.3%

16.3%

15.1%

2019 2021 2022 1Q23 2Q23 3Q23 4Q23 2023

2023 Full Year Market Share Exceeded 2019 by 560 bps

Source: DICJ Macau GGR and MGM China gross slot win + main floor win + VIP win 
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• $350 – 360 million excluding stock-based comp, including amounts related to MGM China of $44 
million and global development of $37 million2023 Corporate Expense

• $795-$835 million domestically inclusive of approximately $600 million in maintenance capital 
and the remaining is growth.

2023 Capital Expenditures

• Domestic net cash taxes of approximately $150 - $250 million32023 Cash Taxes

2024 Debt and Cash 

Interest

• $3.25 billion of domestic debt.

• $185 - $205 million of gross cash interest, excluding MGM China and intercompany debt.

• Domestic debt interest rates are fixed with a weighted average of 6%.

• $425 - $460 million excluding stock-based comp, including amounts related to MGM China of 

$40 - $50 million.
2024 Corporate Expense

• Approximately $830 - $860 million domestically inclusive of approx. $600 million in 

maintenance capital and the remaining in growth12.
2024 Capital Expenditures

2024 Cash Taxes

1. Maintenance capital investment: Maintain or enhance the existing quality of the Company’s assets or extend their useful lives to maintain the Company’s brand standards and competitive position.

    Growth capital investment: Enhance revenues from existing assets, produce new sources of revenue, and/or improve operating efficiency.

2. Excludes land purchase

3. includes anticipated tax refund of approximately $160 million
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Property Working Capital4 ($500)

Minimum Cash per Financial Policy5 ($1,350)

Excess Cash and cash equivalents $1,000

S T R O N G  L I Q U I D I T Y  P R O V I D E S  F I N A N C I A L  F L E X I B I L I T Y
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($ in U.S. millions)

MGM 

Resorts1 

MGM 

China3

MGM Resorts 

Consolidated

Cash, cash equivalents & marketable debt securities2 $2,806 $542 $3,348 

Revolver availability $1,647 $1,465 $3,112 

Total liquidity $4,453 $2,007 $6,460 

CONSOLIDATED LIQUIDITY OVERVIEW AS OF 12/31/2023

1 All MGM Resorts International entities other than MGM China 
2 Includes cash and cash equivalents of $2.4 billion and investments in debt securities of $420 million. Does not include $87 million of restricted cash at MGM China. 

3 MGM China liquidity position excludes the intercompany revolver
4 Estimate of cash held on our properties
5 $3 billion financial policy minimum less undrawn revolver amount
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T R I P L E  N E T  L E A S E  C A S H  R E N T
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CASH RENT ESTIMATE1

($ in U.S. millions) 1Q24 2Q24 3Q24 4Q24 2024

VICI $186 $189 $190 $190 $755

Mandalay Bay / MGM Grand Las Vegas 78 79 79 79 $315

Bellagio 66 66 66 67 $265

Aria / Vdara 56 56 56 57 $225

The Cosmopolitan 51 51 52 52 $206

Total Cash Rent $437 $441 $443 $445 $1,766

• VICI lease escalates 2%/year each May 1 for the first 10 years and greater of 2% or CPI (capped at 3%) thereafter

• Mandalay Bay / MGM Grand Las Vegas lease escalates 2%/year each March 1 for the first 15 years and the greater of 

2% or CPI (capped at 3%) thereafter2.

• Bellagio lease escalates 2%/year each December 1 for the first 10 years, and thereafter equal to the greater of 2% or CPI 

(capped at 3%) through the 20th year and capped at 4% thereafter.

• Aria / Vdara lease escalates 2%/year each October 1 for the first 15 years and the greater of 2% or CPI (capped at 3%) 

thereafter. 

• The Cosmopolitan lease escalates 2%/year each June 1 for the first 15 years and the greater of 2% or CPI (capped at 3%) 

thereafter.

1 Estimated cash rent excludes ground leases
2 Mandalay Bay & MGM Grand Las Vegas are leased from an entity that is owned 100% by VICI pursuant to a lease agreement that is separate from the VICI master lease. 
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M A R R I O T T  S T R A T E G I C  R E L A T I O N S H I P  H A S  L A U N C H E D  



B e t M G M  

U P D A T E  

MGM RESORTS  INTERNAT IONAL

2

The Cosmopolitan of Las Vegas Sportsbook & Lounge
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COMPETITOR 1

COMPETITOR 3

COMPETITOR 2

OVERALL ESTIMATED ACTIVE MARKET SHARE IN U.S. iGAMING1

1 Total market share by iGaming GGR across all U.S., including jurisdictions where BetMGM is active (excludes CT and DE); Third party estimates used where operator-specific results are 
unavailable. Percentages reflect rolling 3 months of data.

0%

5%

10%

15%

20%

25%

30%

Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23 Sep-23 Oct-23 Nov-23

B E T M G M  R E M A I N S  A  L E A D I N G  O P E R A T O R  I N  

U . S .  i G A M I N G …

Note: Market share information provided by BetMGM management.
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0%

5%

10%

15%

20%

25%

30%

35%

40%

Nov-22 Dec-22 Jan-23 Feb-23 Mar-23 Apr-23 May-23 Jun-23 Jul-23 Aug-23 Sep-23 Oct-23 Nov-23

…  W I T H  A  T O P  3  P O S I T I O N  I N  A C T I V E  M A R K E T S  I N  

U . S .  S P O R T S  B E T T I N G  &  i G A M I N G

COMPETITOR 1

COMPETITOR 2

COMPETITOR 3

211 Total market share by GGR for retail, OSB and iGaming across all U.S., only for  jurisdictions where BetMGM was active; Third party estimates used where operator-specific results are 
unavailable. Percentages reflect rolling 3 months of data. Ontario market share of 22% for the 3 month period through December 2023 is excluded from the data

Note: Market share information provided by BetMGM management. 

OVERALL ESTIMATED ACTIVE MARKET SHARE IN U.S. SPORTS BETTING & iGAMING1
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G R O W I N G  P R E S E N C E  &  B R O A D - B A S E D  M A R K E T  A C C E S S
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Live
Market Access Secured or Anticipated2

MGM Property

WA

OR

CA

MT

ID

NV

AZ

UT

WY

CO

NM

TX

OK

KS

NE

SD

ND

MN

IA

MO

AR

LA

MS
AL

GA

FL

SC

TN

NC

IL

WI MI

OH
IN

KY

WV
VA

PA

NY

ME

VT

NH

NJ

DE
MD

D.C.

MA

CT RI

28

Current active 
jurisdictions 1

49%

Addressable 
population3

35

Market access 
secured or 

anticipated2

ONTARIO

PR

1 Does not include FL where BetMGM has launched online horse race betting. Carnival Cruises not included in the count.  
2 Includes open license jurisdictions where BetMGM intends to apply for market access.
3Appx. adult population in US and Canadian jurisdictions with access to BetMGM iGaming and / or sports betting products. 
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3

Aria Sky Villa Refresh
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Due to the time differences between Macau and the United States, this supplemental information is being provided on behalf 

of MGM China for the benefit of MGM China investors

M G M  C H I N A  F I N A N C I A L  I N F O R M A T I O N  U N D E R  I F R S

1 Adjusted EBITDA is profit/loss before finance costs, income tax expense, depreciation and amortization, gain/loss on disposal/write-off of property and equipment and other assets, interest income, net foreign currency difference, share-based payments, pre-opening costs and corporate 

expenses which mainly include administrative expenses of the corporate office and license fee paid to a related company. Adjusted EBITDA is used by management as the primary measure of the Group’s operating performance and to compare our operating performance with that of our 

competitors. Adjusted EBITDA should not be considered in isolation, construed as an alternative to profit or operating profit as reported under IFRS or other combined operations or cash flow data, or interpreted as an alternative to cash flow as a measure of liquidity. Adjusted EBITDA 

presented in this announcement may not be comparable to other similarly titled measures of other companies operating in the gaming or other business sectors.

2023 2022 2023 2022
HK$'000 HK$'000 HK$'000 HK$'000

(unaudited) (unaudited) (unaudited) (unaudited)

Revenue

MGM Macau $3,052,504 $841,102 $10,845,888 $3,066,371 
MGM Cotai $4,624,921 $525,027 $13,838,322 $2,202,198 

Total Revenue $7,677,425 $1,366,129 $24,684,210 $5,268,569 

Adjusted EBITDA1

MGM Macau $824,691 ($92,720) $3,170,886 ($274,238)
MGM Cotai $1,365,731 ($309,402) $4,064,360 ($1,000,117)

Total Adjusted EBITDA $2,190,422 ($402,122) $7,235,246 ($1,274,355)

Twelve Months Ended
December 31

Three Months Ended
December 31
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M G M  C H I N A  F I N A N C I A L  I N F O R M A T I O N  U N D E R  I F R S
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Due to the time differences between Macau and the United States, this supplemental information is being provided on behalf 

of MGM China for the benefit of MGM China investors

2023 2022 2023 2022
HK$'000 HK$'000 HK$'000 HK$'000

MGM MACAU (unaudited) (unaudited) (unaudited) (unaudited)
(in thousands, except for number of  gaming units, percentage and revenue  per available room (“REVPAR”))

Main Floor Table Games Drop 14,368,823 3,242,938 48,397,338 12,391,712 
Main Floor Gross Table Games Win1 2,858,056 783,750 9,866,398 2,722,172 
Main Floor Table Games Win Percentage 19.9% 24.2% 20.4% 22.0%
Average Daily Gross Win Per Main Floor Gaming Table 101.1 36.5 92.0 33.5

VIP Table Games Turnover 9,069,453 2,284,954 33,463,509 9,312,367 
VIP Gross Table Games Win1 222,150 28,277 1,030,705 190,707 
VIP Table Games Win Percentage 2.4% 1.2% 3.1% 2.0%
Average Daily Gross Win Per VIP Gaming Table 61.4 5.8 56.9 13.6

Slot Machine Handle 6,967,614 1,635,259 23,284,538 7,884,837 
Slot Machine Gross Win1 268,479 81,069 902,325 351,914 
Slot Hold Percentage 3.9% 5.0% 3.9% 4.5%
Average Daily Win Per Slot 3.2 1.0 2.7 1.1

Commissions, complimentaries and other incentives1 (693,411) (170,142) (2,074,230) (627,077)
Room Occupancy Rate 94.3% 63.0% 93.9% 54.2%
RevPAR 3,242 973 2,192 824 

Gaming Units:
2023

(unaudited)
2022

(unaudited)
Tables2 351 294

Slot Machines3 950 926

   As at December 31

Three Months Ended
December 31

Twelve Months Ended
December 31
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Due to the time differences between Macau and the United States, this supplemental information is being provided on behalf 

of MGM China for the benefit of MGM China investors

Note: MGM MACAU and MGM COTAI operated at a reduced capacity during 2022 due to COVID-related travel restrictions and tightened safeguard measures. Travel restrictions were substantially eased from December 2022, with mandatory isolated quarantine for all 

inbound visitors and nucleic acid test requirement for visitors from mainland China, Hong Kong and Taiwan no longer required.
1 The total of “main floor gross table games win”, “VIP gross table games win” and “slot machine gross win” is different to the casino revenue because casino revenue is reported net of commissions and certain sales incentives including the allocation of casino revenue to 

hotel rooms, food and beverage and other revenue for services provided to casino customers on a complimentary basis. 
2 Permanent table count as at December 31, 2023 and 2022. The Group is entitled to operate a total of 750 gaming tables starting from January 1, 2023.
3 Gaming machines operated by a single player and electronic multiple-player gaming machines.

M G M  C H I N A  F I N A N C I A L  I N F O R M A T I O N  U N D E R  I F R S

2023 2022 2023 2022
HK$'000 HK$'000 HK$'000 HK$'000

MGM COTAI (unaudited) (unaudited) (unaudited) (unaudited)
(in thousands, except for number of  gaming units, percentage and revenue  per available room (“REVPAR”))

Main Floor Table Games Drop 15,027,085 1,744,311 46,426,285 7,249,594 
Main Floor Gross Table Games Win1 3,997,436 403,388 11,544,706 1,750,254 
Main Floor Table Games Win Percentage 26.6% 23.1% 24.9% 24.1%
Average Daily Gross Win Per Main Floor Gaming Table 125.3 21.2 94.2 23.9

VIP Table Games Turnover 27,978,571 5,377,822 79,442,814 13,802,412 
VIP Gross Table Games Win1 897,447 121,371 2,924,422 390,066 
VIP Table Games Win Percentage 3.2% 2.3% 3.7% 2.8%
Average Daily Gross Win Per VIP Gaming Table 201.3                  35.3 169.4                  38.8 

Slot Machine Handle 7,127,518 1,089,584 22,028,074 5,758,673 
Slot Machine Gross Win1 252,614 47,408 784,257 173,238 
Slot Hold Percentage 3.5% 4.4% 3.6% 3.0%
Average Daily Win Per Slot 3.0 0.6 2.2 0.6

Commissions, complimentaries and other incentives1 (1,169,124) (160,720) (3,156,743) (512,279)
Room Occupancy Rate 94.0% 29.9% 92.0% 25.2%
RevPAR 2,824 408 1,805 355 

Gaming Units:
2023

(unaudited)
2022

(unaudited)
Tables2 399 258
Slot Machines3 901 934

Three Months Ended
December 31

Twelve Months Ended
December 31

   As at December 31
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J A P A N  T I M E L I N E  A N D  U P C O M I N G  M I L E S T O N E S

Selected by Osaka Government as Partner for the Osaka IR Project

Certified by Japanese Government as the IR Operator

Signed Implementation Agreement with Osaka to officially move forward with project

Liquefaction Countermeasure Works

Ground Break: Main Construction Works

Grand Opening

9/2021

4/2023

9/2023

2023 Q4

2030

2025

Preparatory Construction Starts2024



MGM JAPAN



EMPIRE CITY CASINO, YONKERS, NY 



DUBAI PORTO ISLAND
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